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Al Measurement Surface Inventory

Two-Layer Reference for Tracking Al Search in Attribution

Al search surfaces — Microsoft Copilot, ChatGPT, Perplexity, Google's Al Overviews, and others — show up in
measurement at two distinct layers. Click-through traffic arrives at the site and gets captured at the tag level.
Citation visibility happens upstream, where Al surfaces reference content whether or not the user clicks
through. Standard reporting captures parts of each layer with different reliability across surfaces. These twelve
guestions surface Al measurement coverage as a deliberate design choice. The inventory grid on page 3 maps
the current Al surfaces and where their data lives.

SECTION 1 — SURFACE INVENTORY

1. Has the program inventoried which Al surfaces are appearing in its measurement data — referrer
logs, citation reports, branded-search anomalies?

m Yes m Partial = No

Why it matters: Al measurement starts with knowing which surfaces are relevant to the program. The inventory is small today and
growing quickly. A program with no inventory step is operating against an unknown surface set, with no way to size what it does
or doesn't see.

2. Are Al sources tracked as a distinct channel category in attribution, separate from organic search
and other referrer sources?

m Yes m Partial m No

Why it matters: Classifying Al-driven traffic as generic organic search hides the channel's contribution. A distinct channel
category preserves the visibility needed to read what's working and what isn't as Al traffic share grows. Adjustment is easier
when the data is collected with the structure.

3. Is the surface inventory reviewed as new Al products, partner integrations, and citation reports enter
the market?

m Yes m Partial m No

Why it matters: The Al surface map shifted meaningfully across 2024-2026. ChatGPT added search; Perplexity ran and dropped
ads; Microsoft expanded Copilot's reach; Bing published its Al Performance Report; Google added Al Overviews. A static
inventory ages out within quarters. Quarterly review keeps the program current.

SECTION 2 — CLICK-THROUGH MEASUREMENT

4. Is Al-driven click-through traffic captured at the site tag layer with referrer classification?
m Yes m Partial = No
Why it matters: Site tags read the referrer header on incoming traffic. Al source classification at this layer turns Al clicks into an

attribution-visible signal. Without the tag-layer classification, Al clicks fall into the catch-all bucket and lose their distinct character.

5. Areindividual Al sources distinguished — ChatGPT, Perplexity, Microsoft Copilot, Google Gemini —
rather than aggregated under a single "Al" bucket?

m Yes m Partial m No

Why it matters: Aggregating Al sources hides which surfaces drive which traffic. Different surfaces have different buyer profiles,
different intent patterns, and different conversion behavior. Source-level distinction is what makes the channel data actionable
rather than informational.
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6. Is the Al referrer classification logic documented and maintained as referrer formats and surfaces
evolve?

m Yes m Partial m No

Why it matters: Referrer formats change. New surfaces enter. A tag implementation that classified accurately last quarter may
misclassify this quarter's traffic. Documentation supports replication and helps the team know when the classifier needs an
update.

SECTION 3 — CITATION VISIBILITY

7. Is citation visibility tracked through publisher-side tools where available — for example, Bing
Webmaster Tools' Al Performance Report?

m Yes m Partial = No

Why it matters: Citation visibility describes when Al surfaces reference content, whether or not the user clicks through. Bing
Webmaster Tools' Al Performance Report (released February 2026) tracks Al citations across Microsoft Copilot, Bing Al
summaries, and select partner integrations. Google Search Console has no equivalent at this writing. Programs that pull the Bing
data have visibility programs that don't pull it don't.

8. Are grounding queries — the queries triggering Al citations — categorized by buyer intent: vendor
evaluation, methodology research, product comparison, top-funnel discovery?

m Yes m Partial = No

Why it matters: Grounding queries are diagnostic. Bottom-funnel buyer queries (vendor evaluation, contract questions) carry
different value than top-funnel exploration. Categorizing the queries surfaces which intent buckets the program is most cited for,
and where the coverage is thinner.

9. Is page-level citation distribution monitored to understand which pages Al surfaces consider
authoritative?

m Yes m Partial m No

Why it matters: Al surfaces ground heavily on a small set of pages typically. Knowing which pages catch the citations informs
content strategy — which formats earn Al grounding, which don't, and where the next investment should land.

SECTION 4 — COVERAGE STRATEGY

10. Where a measurement layer is missing — Google Search Console has no Al citation report, for
example — what alternative reporting tools provide equivalent visibility?

m Yes m Partial m No

Why it matters: Al measurement coverage is uneven across surfaces. Bing publishes citation data; Google does not. Some
surfaces have referrer signals; others operate inside private sessions. Identifying the gaps is the first step; deciding what to do
about each gap is the second.

11. Is publisher-side reporting from platforms outside the program's paid spend mix included in the
measurement program?

m Yes m Partial = No
Why it matters: Publisher-side Al reports — Bing Webmaster Tools is the first widely available example — work independently of
media spend. A program buying only on Google still benefits from Bing's Al citation reporting on the program's web properties.
The reporting tools are free; the data sits unused only because the tools are unwired.
12. Is the Al measurement coverage strategy documented and reviewed as the ecosystem evolves?
m Yes m Partial = No

Why it matters: A documented strategy survives team changes. An undocumented one rests on individual practitioners' attention.
Coverage that depended on one analyst pulling one report each month is a single point of failure. Documentation and quarterly
review turn coverage into operating practice.
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Al Surface Inventory

Current map of public Al search surfaces and the reporting access available for each. The map shifts; this inventory reflects publicly
available information as of mid-2026. Use it as a baseline; refresh quarterly. Where a surface has no publisher-side reporting at this
writing, the gap is itself the diagnostic finding.

Surface

Click-through trackable?

Citation report available?

Page 3

Where the data lives

Microsoft Copilot

Bing Al summaries

ChatGPT (OpenAl)

Google Al Overviews /

Gemini

Perplexity

Anthropic Claude

Apple Intelligence

Yes — referrer-trackable at tag
layer

Yes — referrer-trackable

Partial — referrer carried when
user clicks through

Partial — Google does not
always pass referrer cleanly

Yes — referrer-trackable at tag
layer

Partial — varies by surface and
integration

Limited — early surface, sparse
referrer signal

Yes — Bing Webmaster Tools
Al Performance Report

Yes — Bing Webmaster Tools

Indirect — appears in Bing
partner-integration reporting

No — Google Search Console
has no Al citation report

No — no first-party citation
report at this writing

No — Anthropic does not
publish citation telemetry

No — no public reporting
access

Publisher-side report; free;
available without Bing media
spend.

Same report as Copilot;
surface differentiated in the
report.

Partner-integration coverage in
Bing's report; OpenAl does not
publish its own.

The principal measurement
gap in the current Al
ecosystem.

Tag-layer click-through is the
available signal; citation
visibility opaque.

Search-via-Claude is recent;
coverage developing.

Emerging surface; coverage to
be reassessed as data
improves.

How to read this inventory. Click-through and citation visibility are distinct measurement layers. A program
covering click-through but missing citation visibility sees the bottom of the funnel; a program covering citation
visibility but missing click-through sees the top. The combination is what produces a full read on Al's
contribution to the program. Where reporting access is partial or absent, the gap deserves to be named in
measurement documentation — honest disclosure of what the program can and cannot see is what makes the

program defensible.
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